UC Davis STEPS PROGRAM:
So you want to sell 1.5 million ZEVs by 2025.

We can help you with that.
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STEPS 2015-2018 (STEPS3). Understanding Critical Transition
Dynamics for Sustainable Transportation
.

Rationale for, and design of, large-scale, multi-party,
recursive marketing

1. Conclusions from a multi-state study of consumers and ZEVs
2. ZEV marketing program proposal
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Content: Why do Eeogle desiﬁn PHEVs, BEVs, or FCEVs?

Air quality

Reduce my pay to oil producers
Reduce US oil imports
Climate Change

Fits lifestyle

Right impression

Like their looks
Incentives

Save maintenance cost
Save fuel cost

Save purchase cost
Safer

Comfort

Fun to drive

Home charging

ZEV tech
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® Pro-social technologists. n=229

® Thrifty environmentalists.

n=143

B ZEV-tech Hedonists. n=152

¥ Low total scores. n=106



Rationale for large-scale, multi-party, recursive marketing
W

~200,000 PEVs
sold in CA from
January 2011
through March
2016
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1.5 million ZEVs
on-road in 2025

’-

~3.8 million new-car buying households; 1\
N Ying . Thus, less than 3% of ~11.6 million car-owning
8% own, lease or have seriously

considered a PEV households in California
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Rationale for large-scale, multi-party, recursive marketing

1,850
participantsin a
PEV
Collaborative
Ride-and-Drive in
2015

1.5 million ZEVs . )
on-road in 2025 38% design next new vehicle

to be a PHEV, PEV, or FCEV,;
~1.5 million new-car buying
households
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Survey (Census)
of car-owning

households in CA

Calendar

‘Gov’t &
NGO Info. &
Education
websites

*Social media,
other contacts
with drivers

*\ehicle
Makers

*Dealerships /
Genius
sellers

*Ride-and-
drives

Car Sharing

*Utilities

*EVSE
providers

Re-survey
respondents who
follow links back
from Directory or
Event to Main
Survey




